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1. What do you think would be an effective way of educating students on alcohol energy 

drinks, especially first-year students? 
I urge you to notify all students immediately about the following facts concerning alcohol energy drinks: 

• Mixing caffeine and alcohol can increase the risk of alcohol poisoning. Since caffeine makes people feel 
“less drunk” than they really are, they tend to drink more than they should.  

• Mixing alcohol and caffeine can make a person’s heart rate and blood pressure rise.  
• Caffeine can make a person feel energetic even if he or she is drunk. Why is this dangerous? Because people 

can be “tricked” into thinking they are alert enough to do things like drive a car, when they really aren’t.  
• Caffeine and alcohol are both diuretics, leading to dehydration (and really bad hangovers).  
• Adding caffeine to alcohol can make drinking alcohol all the more addictive.  
• Surveys show that students who drink alcohol energy drinks report suffering more negative consequences 

than do students who drink other types of alcohol. 
Sending an email to students would be a good first step to educating students, but you should frequently repeat 
this message using a variety of communications channels.  
 

2. Are students who drink alcohol energy drinks more likely to drive afterwards compared 
to students who drink just alcohol? 
Yes. In the research presentation, I compared student drinkers who had consumed alcohol energy drinks against 
student drinkers who had consumed other types of alcohol. 
 

3. Isn't there a fine line between banning a drink and raising brand awareness, thus 
raising curiosity about the drink? Do you think that banning alcohol energy drinks on 
campus will increase the likelihood that students who have not used these beverages 
will begin using them?  
I share your concern. My colleague, Dr. William DeJong, wrote about this in his blog, “DeJong and DeRestless,” 
and expressed his concern about this very issue. His blog can be found on Outside The Classroom’s website at 
http://hs.outsidetheclassroom.com/alcohol-prevention-blog  
 

4. I have read a lot of the articles about banning premixed alcohol energy drinks, and 
many people respond by saying, "Well, what's to stop students from buying vodka and 
mixing it with Red Bull?" 
It is true that many students could continue to mix non-alcoholic energy drinks with alcohol. The premixed alcohol 
energy drinks pose a special danger because it is more difficult for drinkers to gauge how much alcohol they are 
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consuming. Four Loko, for example, has as much alcohol as four 12-oz regular beers—that is, four standard 
drinks.   
 

5. Does the guarana and taurine in some alcohol energy drinks play a big role in 
metabolizing the alcohol?  
Research has not yet been conducted on all of these substances combined, but the human and animal research 
does suggest that the consumption of guarana and taurine in the quantity provided in alcoholic energy drinks is 
associated with negative physiological and psychological effects. That said, future research needs to be conducted 
in order to understand the individual and combined role of all of the “nutrients” in the alcoholic energy drinks. 
 

6. Youth say they use these products because they are a cheap and quick way to get drunk. 
So placing signage at point of sale may not be a good idea—it could actually help market 
these products! Any thoughts on that?  
Point-of-sale signage is unlikely to deter consumers who are interested in purchasing premixed alcohol energy 
drinks. After all, by the time consumers see the sign, they are already at the register, money in hand. That said, it 
seems unlikely that a retailer who sells these products would post a point-of-sale sign that effectively warns 
customers. 
 

7. Do you think that student use of alcohol energy drinks would decrease if the price of 
these beverages were to increase?  
Two weeks ago, William DeJong wrote in “DeJong and DeRestless” about the impact that higher alcohol excise 
taxes would have in reducing alcohol use and alcohol-related problems. There is a great deal of research on the 
impact of taxes on alcohol use. Short of an outright ban, policy makers might be willing to consider raising taxes 
on these products to discourage their use. 
 

8. Are people who drink energy drinks in general more likely to drink alcoholic energy 
drinks? 
We are not aware of any research that has looked at this issue. That’s a good question for us to look into when we 
revise our survey.  
 

9. What definition of a “drink” was used in this study? The size of these products and their 
percentage of alcohol by volume vary. Did your research take this into account? 
First-year college students completed the survey in fall 2010 prior to taking Outside The Classroom’s AlcoholEdu 
for College online prevention program. The course introduces the survey with a flash video animation that explains 
the definition of a standard drink that is used in the survey: a 12-oz. beer, 8.5-oz. malt beverage, 12-oz. wine 
cooler, 5-oz. glass of wine, or 1.5-oz. of liquor, whether in a mixed drink or as a shot. The video explains at length 
that it is important to consider both the size of the container and percentage of alcohol by volume in order to know 
how many standard drinks it contains. 
 

Additional Information 
For more additional resources on alcohol and energy drinks, visit Outside The Classroom’s website at 
http://www.outsidetheclassroom.com/alcohol-energy-drinks.aspx  
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